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N=yVF VT4 (B - A1) N=vFV T4 LHEER

42 8=V F YT 4 LFRER SNSOFFBBBL /X~ Y F YT 1 DEHEEHHF (Rosen 2008) [22]
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BANEE /=Y F YT 4 OBIR (Aken and Meeus 2010) [23] 78—+ Y F 1 &£Facebook LD 31— —1TH)
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B - St - BIRMEDEVARL — EEBRShPTL Y
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BEEOBVI—Y— FLUEEDNFEAIEL (e.g. shit, fuck)

R B EEOFEAHIEL (e.g. seeing, hearing, feeling)
HEMAESEDQEAL S (e.g. mate, talk, they)

BEEOBWI—Y— RO T 4 TRBEENZ L

WREEAOBVLI—Y — X T 1 THRBEESZ L N=yFUF 4L
BYICET 2ELZ L BRPRABFIC 18 © Gotty Images
kB Ly 9 s £ BiEh 5 B 0h N o
ABEOB =Y ii?ié;?gsz & = HED 5 D BEHK: 3EA (WHO 2011) [26]
Bt oEnI—H—: T3y T —2 OBEAEN p 5 (%), 15 > (depression) : B 5 DB RS PEk - BLDETA

=g

RIS B Favorite B8 H S W —EHAR L5659 5 IRAE (American Psychiatric Association 2013) [27]
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B MR 5 SRHERE
SDS 5 > B S5l RE (Self-rating Depression Scale) (Zung 1965) [28]
205EDHEM. £ABERFLEM S EMENT Y R LCRE
e HRS-D /N 2L b ¥ 5 DFFFHMRE (Hamilton Rating Scale for Depression)

.

17HE OHR. £2 - EROFEICES (Hamilton 1960) [29]

BDI Xy & 5 DfFFHE R (Beck Depression Inventory) (Beck et al. 1961) [30]
UEEOER. [FFHb 2 > AR THEAK

.

.

QIDS f5#0 5 DAEIRRE (Quick Inventory of Depressive Symptomatology)

16fEDEMTHA. B SFFHL %M > EMZEE (John et al. 2003) [32]

CES-D 3 2% B S5 REE (The Center for Epidemiologic Studies Depression Scale)
2015 B D E R THERK. BDIAPSDS7 E BB RE DIEE A &8k - 5T (Radloff, 1977) [31

SDEYV =V X AT 4T EDITE
B 2R 5 SRR EDF) (SDS)
[mz —— —amx
[PRATES D SRV SEYLTLS
EHtelE, LB IEARS D LW Wb EnD Y L EEPND
Sl SEER D EHEDT, Lok LTLSAEL
"L CBEENEL BRISHLEDH S
BRI 3057 Wb &), LHNHTE
EHICHT B DS 10T GRIFTE S
PETELC EICRN DL BRI, B 2 AL ERS
EWLTLS EERAAEYEELTNS
SEALY LBIENT B BADTHALIES B, EHOEFKICBSEEERS
i< ENSD BELTLAZEICHRLTLS
HAETEE

5DV IAT 4 T EDITED

3 D2 —H—DTwitter £ DITENDHT (Choudhury 2013) [33]
3 D DEADEN L~ — D Twitter £ TDITE & DT
[i%]
« CES-D (20ERIER) Ic& Y, 5 2n{EA%EIS
U39 RY =YY — X TR, Twitter ID%ES
o EZEHELITOAD S B, CES-DTEWMEZ R L 72171 A Z DT
« Twitter IDEE(IC, 2—H - D178 % 1EHEUS
EFp ksl
B RR M VT FA0EE, VYA — LORIE, 74 07— L OFREFORE, Vo 0fE
AR, BMET-oTVLERR FOEE, ROBEHORBORE
70— : 74078 74074 B BEICV T I ETDbLEI-Y %
Fy b7—7 RE20T TRy TV OBEL S T RARRE
AVTFYY KT A TRBMERNT 4 TBROBNE, RFAOHE, 5 0IHET 2F0RE

~ ~ —_— P
3DEY =LY IAT AT EDITH
5 2a—H—0Twitter EDITEIHHT
[#&R]
3 ODER DN —H —
o ORRICKERL, BREIZERL AL
o BRENDEGVTIAHL AN
7ARAT—HETAAT 4 —HHEITHEN
ISRy FT—o DY T RAREEAE
¢ —AROREZAES ES P, ZATOREAETHE Y E
EeYAN e

T
Hour

High 1 STRRI33]

ERTEIRONIALDE, BROZ L ZHLIIRFEEL TV

D D L ifH
B2MRHEY =V X ILAT 4 7 LEDITE

L) "/'A
V=Y v AT 4 TTERS T 1 TRAED 2 A @T'ﬁ
FEE NLXF Uy (Nicole 2007, Bazarova 2013) [34, 35] boaid

fEIE, FE, N—F 41—, etc.
o‘/—?’vll«;‘?%?@ﬁi%l:;67ﬁxl~\/
—>avD—&DORRIIHEHTH S (Krasnova 2013 )[36]
Y=y XAT 4 TORBIZFEICEIRT B (Tandoc 2015) [37]
E .Q’zzﬁaémw m) >-o%HE<
. e Q&Eaérwm\ 5 D% B

A E) = YL AT 4 T EDITH

V=Y AT A TICBIT B HhA%E
BLPT VW —H — DRFHEHT

(Yoshida and Hijikata 2017 [38] Twitter  Facebook —HFR
Study 1

BREICLYVRBZDOELPT IPHRIIEDZOH?
ORQL-1:F Y54 Y (VY=Y v AT A T)vs. 754 > (EHR)
ORQ1-2 : $RH DMK LAY X WIRF
Study 2
BECLORBERLPTVI—FLIF?
ORQ2-1: AOBFHHRHEEmADRER LT &
ORQ2-2: V=Y ¥ AT 4 TONAEMNLIRADK LT S
ORQ2-3: V=Y ¥ AT AT LOTHERADRELPT




2021/6/10

WHE )= v IVAT 4T EDITEY
V=Y AT 4 TIZEB BIRADHHT HiHAE
[ A% ]
IRV = SICTHBELRAZINE
Ty — F TENERERBEROEEIE
. EBRETOMART S
c TESTT4 v EBBETORADIR

QLAD__ IcBF2RER, FhLYZELTHRILIAEZ Lk

2

2Fap

© BY =YX XT 4 TONBEKN
© BY =YY IAT 4T TOTE

BoTURLOEBLENG. e

Q2. tHELWTEMET2H0RLIELIE, BoOALYS | <D ooy
FEETHVIEERBVHIES, (Smith 1999) [39]

Q3. #hlE, __ ICBLWTEBDELSICKELEEZRKL 3.

Q4 FE, _ KBLTEELIEBLZE, LobELL by B FRE ()

AFDIERD. ("_": B4 D%E* / Twitter / Facebook)

( Panger 2014 )[40]

WA EY) =S Y IAT AT EOTH

ORQ1-1 AADRE LT X

T e | mews | ann |
!! 17.75 176 86
L 4 15.65 6.35 93
[ £] 16.58 6.62 94
OY 4 N0 Xy OFSIBRIRE
OFTFTAVIEF Y FTA VKV RFERBLPT L (p <0.001)
®Facebookld Twitter& ) H#RAZKELPF L (p < 0.001)

V=Y w AT AT THONIEHRER LD EHDHD
L L, 774 VIFEHRBERLTUOAEL

WA E) = YL AT 4 T EDTH

ORQ1-2 thADEFAREZ L IES 1 ?
O 2 RE (BAEAKRDODHEDEL) 12 =610 <0.001)

—9 v __ 0
I N V2 A P2 VR V2

3% 13 16 -33 38 20

10 25 2 18 4 -11

31 25+ 14 2. 21 -03

20 04 30 @ 24% 14 21

[N : 25 21 42% 6 17

*7 74 vIFEMR D ARFBR, Facebook|diE L ARIBIRIC,
Twitterld % v b BRI L THRE

WAL =S Y I AT AT EOTH
ORQ2-1 N HAEREL TWLWBDHN?

O i ﬁ W 4]
| [ As | oe | 7E | FE ]

24 1829 1646  17.50
8 1871 1717 1837
59 1670  13.63  14.36
18 1594 1333 1389

ZET v DOIBRERRE (p < 0.05)
OE: r=-0.216, TE: r=-0.234, FE: r=-0.274

AT4—NF o T RAOZERE (FEHEOMTEDIRE) (p<005)
30 R &40 KoM THEEE

EXID ERBERLICC VD FFICAORTRLITCCHD

WA E) = YL AT 4 T EDTH
ORQ2-2 N HAERERL TWVWB DA ?

OFMEH L  f]
—— TE——FfF—
T e e ]

54 1807 1470 17.82 14.70
47 1838 1476 1958 16.01
67 1766 1457 -

20.33 16.27
<V k4 y b=—DOURKRE (p<005)

a4 —2arvBRNPX ML RBREBEND
AN EWRBERELCRCT L

EHREY) = v I AT AT EDITE
ORQ2-3 #ENAAEREL TVWB DA ?
0178 ™ ] [ ]
RAABIS T
0.220* 0.200**
0.185%*  xx (1, <0,01)
0.061* " (p<005)
0.142*
IEItE

[ mao: YUY
[ == s

Twitter TIX1TE) 3R A L BIEDH VY
Facebook TIXITEN & thA ILIZ & A CEAEM ALY

10



2021/6/10

WAL = v IILAT 4 T EDITE

o iEMm
OF 75 4 > >Twitter>Facebook DB TR A % & L ¥
Tu
OBRBICL Y RADTR (A IEELD
OANOMETZ2HHHICE VIRADRERLFIZEL D
OV =¥ VAT AT LETOTENCE Y HRADRELHIE
25

5. V=¥ I AT A TIZE T D LEN

FARE (B#) EDRALBR - FIRIRME HRZIE - EBITH
N=YFUT 1 £ATH HWABS £ BT SRITH - EEMEMAL

BT - EBER 74Ny —EHEHAR He RE

3DERRLR REE L FB hi

F V=Y vX T4 7H] THRLT-RAR

AKFa—bUTILDEED

Y=Yy NATATOAI 2 — a3 viRRE
L TR
V=Y v L AT A TISB T B — DB
MAEN - EF<—v 3>

RA Rl

NR=yYF VT4 &1—Y—1TH

5D ERH

2 3k (1/6)

1. Mor Naaman, Jeffrey Boase and Chih-Hui Lai. “Is it Really About Me? Message Content in Social
Awareness Streams,” Proc. of the 2010 ACM Conference on Computer Supported Cooperative Work
(CSCW'10), pp. 189-192, 2010.

. Dejin Zhao and Mary Beth Rosson. “How and Why People Twitter: The Role that Micro-blogging
Plays in Informal Communication at Work,” Proc. of the ACM 2009 International Conference on
Supporting Group Work (GROUP'09), pp. 243-252, 2009.

. Ruth Page. “The Linguistics of Self-Branding and Micro-Celebrity in Twitter: The Role of Hashtags,”
Discourse & Communication, Vol. 6, No. 2, pp. 181-201, 2012.

. Joan DiMicco, David R. Millen, Werner Geyer, Casey Dugan, Beth Brownholtz and Michael Muller.
“Motivations for Social Networking at Work,” Proc. of the 2008 ACM Conference on Computer
Supported Cooperative Work (CSCW'08), pp. 711-720, 2008.

. Yoojung Kim, Dongyoung Sohn and Sejung Marina Choi. “Cultural Difference in Motivations for
using Social Network Sites, A Comparative Study of American and Korean College Students,”
Computers in Human Behavior, Vol. 27, No. 1, pp.365-372, 2011.

. Asimina Vasalou, Adam N. Joinson and Delphine Courvoisier. “Cultural Differences, Experience with
Social Networks and the Nature of "true commitment" in Facebook,” International Journal of
Human-Computer Studies, Vol. 68, No. 10, pp.719-728, 2010.

~

w

~

o

o

ZEH

. Eunji Lee, Jung-Ah Lee, J. H. Moon and Yongjun Sung. Pictures Speak Louder than Words:

~

Motivations for Using Instagram. Cyberpsychology, behavior and social networking, Vol. 18, No. 9, pp.

552-556, 2014.
. Paul Ekman and Wallace V. Friesen. “Facial action coding system,” Palo Alto: Consulting, 1978.
. David Watson, Lee Anna Clark and Auke Tellegen. “Development and Validation of Brief Measures
of Positive and Negative Affect: the PANAS Scales,” Journal of Personality and Social Psychology,
Vol. 54, No. 6, pp. 1063-70, 1988.
10.Elaine Hatfield, Lisamarie Bensman, Paul D. Thornton and Richard L. Rapson. “New Perspectives on
Emotional Contagion: A Review of Classic and Recent Research on Facial Mimicry and
Contagion,” Interpersona An International Journal on Personal Relationships, Vol. 8, No. 2, pp. 159-
179, 2014.

11.Elaine Hatfield, John T. Cacioppo, Richard L. Rapson. “Emotional Contagion, Current Directions in
Psychological Science,“ Vol. 2, No. 3, pp. 96-100, 1993.

12.Adam D. I. Kramer, Jamie E. Guillory and Jeffrey T. Hancock. “Experimental Evidence of Massive-
scale Emotional Contagion through Social Networks,” Proc. of the National Academy of Sciences
(PNAS), Vol. 111, No. 24, pp. 8788-8790, 2014.

13.Lorenzo Coviello, et al. “Detecting Emotional Contagion in Massive Social Networks,” PLOS ONE,
Vol. 9, No. 3, e90315, 2014,

© o

ZE 3k (3/6)

14.Judith Rich Harris. “Where is the Child's Environment? A Group Socialization Theory of
Development,” Psychological Review, Vol. 102, No. 3, pp. 458-489, 1995.

15.Brent W. Roberts, Kate E. Walton and Wolfgang Viechtbaue. “Patterns of Mean-Level Change in
Personality Traits Across the Life Course: A Meta-Analysis of Longitudinal Studies,” Psychological
Bulletin, Vol. 132, No. 1, pp. 1-25, 2006.

16.Carl Gustav Jung. “Psychologische Typen,” Rascher Verlag, 1921.

17.Ernst Kretschmer. “f#& & #£18,” X5, 1944.

18.Raymond B. Cattell. “Personality and Learning Theory: The Structure of Personality in its
Environment,” Vol. 1, Springer, 1979.

19.Hans Eysenck and Sybil B. G. Eysenck. “Manual for the Eysenck Personality Inventory”, San Diego:
Educational and Industrial Testing Service, 1968.

20.Robert R. McCrae and Paul Costa. “An Introduction to the Five-Factor Model and Its Applications,”
Journal of Personality, Vol. 60, pp. 175-215, 1992.

21.Fred D. Davis. “Perceived Usefulness, Perceived Ease of Use, and User Acceptance of Information
Technology,” MIS Quarterly, Vol. 13, No. 3, pp. 319-340, 1989.

11



2021/6/10

ZEXE

22.Peter A. Rosen and Donald H. Kluemper. “The Impact of the Big Five Personality Traits on the
Acceptance of Social Networking Website,” Proc. of Americas Conference on Information Systems
(AMCIS'08), No. 274, 2008.

23.Van Aken and Wim Meeus. “Emerging Late Adolescent Friendship Networks and Big Five
Personality Traits: A Social Network Approach,” Journal of Personality, Vol. 78, No. 2, pp. 509-538,
2010.

24.Samuel D. Gosling, Peter J. Rentfrow and William B. Swann Jr. “A Very Brief Measure of the Big Five
Personality Domains,” Journal of Research in Personality, Vol. 37, No. 6, pp. 504-528, 2003.

25.Jennifer Golbeck, Cristina Robles and Karen Turner. “Predicting Personality with Social Media,”
Extended Abstracts on Human Factors in Computing Systems (CHI'11), pp. 253-262, 2011.

26.World Health Organization. “The World Health Report 200 - Mental Health: New Understanding,”
New Hope, 2001.

27.American Psychiatric Association. “Diagnostic and Statistical Manual of Mental Disorders (DSM-5),”
Amreican Psychiatric Pub, 2013.

28.William W.K. Zung. “A Self-rating Depression Scale,” Archives of General Psychiatry, Vol. 12, pp.
63-70, 1965.

ZZ Xk (5/6)

29.Max Hamilton. “A Rating Scale for Depression,” Journal of Neurology, Neurosurgery and Psychiatry,
Vol. 23, pp. 56-62, 1960.

30.Aaron T. Beck, et al. “An Inventory for Measuring Depression,” Archives of General Psychiatry, Vol. 4,
pp. 561-571, 1961.

31.Laurie Radloff. “The CES-D Scale, A Self-report Depresion Scale for Research in the General
Population,” Applied Psychological Measurement, Vol. 1, pp. 385-401, 1977.

32.John Rush, et al. “The 16-Item Quick Inventory of Depressive Symptomatology (QIDS), Clinician
Rating (QIDS-C), and Self-report (QIDS-SR): a Psychometric Evaluation in Patients with Chronic
Major Depression,” Biological Psychiatry, Vol. 54, No. 5, pp. 573-583, 2003.

33.Munmun De Choudhury, Michael Gamon, Scott Counts, Eric Horvitz. “Predicting Depression via
Social Media,” Proc. of the International AAAI Conference on Web and Social Media (ICWSM'13), pp.
128-137, 2013.

34.Nicole B. Ellison, Charles Steinfield and Cliff Lampe. “The Benefits of Facebook “Friends:” Social
Capital and College Students’ Use of Online Social Network Sites,” Journal of Computer-Mediated
Communication, Vol. 12, No. 4, 1143-1168, 2007.

2% ik (6/6)

35.Natalya N. Bazarova, Jessie G. TaftYoon, Hyung Choi and Dan Cosley. “Managing Impressions and
Relationships on Facebook: Self-Presentational and Relational Concerns Revealed Through the
Analysis of Language Style,” Journal of Language and Social Psychology, Vol. 32, No. 2, pp. 121-141,
2013.

36.Hanna Krasnova, Helena Wenninger, Thomas Widjaja and Peter Buxmann. “Envy on Facebook: A
Hidden Threat to Users’ Life Satisfaction?”, Proceedings of the 11th International Conference on
Wirtschaftsinformatik, Vol. 92, 2013.

37.Edson C. Tandoc, Patrick Ferrucci and Margaret Duffy. “Facebook Use, Envy, and Depression among
College Students: Is Facebooking Depressing?,” Computers in Human Behavior, Vol. 43, pp. 139-146,
2015.

38.Shogoro Yoshida and Yoshinori Hijikata. “Envy Sensitivity on Twitter and Facebook among Japanese
Young Adults,” International Journal of Cyber Behavior, Psychology and Learning, Vol. 7, No. 1,
pp.18-33, 2017.

39.Richard H. Smith. “Dispositional Envy,” Personality and Social Psychology Bulletin, Vol. 25, No. 8, pp.
1007-1020, 1999.

40.Galen Panger. “Social Comparison in Social Media: a Look at Facebook and Twitter,” CHI'14
Extended Abstracts on Human Factors in Computing Systems, ACM, pp. 2095-2100, 2014.

AEEREROMALOFE
AEROEFIEIL, BEZRAFELI LHRRICBEBEL T
FERHRONARI YT Y OEFER, TOAY T VERE
IIEBLEY
WXEORF, FEEHICHBEFAZW LW TEYET
EZFERTOAVERIIUTO7 ) —FMEERLTWET
https://www.irasutoya.com/
https://www.silhouette-illust.com/
FEROBRAEZRELELXT
FEREWebY — NPy -2 v VAT 4 FIZTy7A—FF 3
ZeEBEIELET
AERNE, EAOFZBEDOHICIRALLTW

12



