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2. RELATEDWORK

3. APPROACHANDPROPOSEDMETHOD

3.1 Approach

3.2 User Profile Individualization

3.2.1 Estimating Days with Similar Viewing Behav-
iors
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3.2.2 Estimating Active Intervals
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3.2.3 Creation of a User Profile

tf − idf

3.3 TV Program Recommendation
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4. DATA SET
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5. EVALUATION



5.1 Evaluation of the Estimation Method for
Active Intervals

5.1.1 Evaluation Method
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5.1.2 Results and Discussion
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5.2 Confirmation of User Profile Individual-
ization

5.2.1 Evaluation Method
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5.2.2 Results and Discussion
Occupancy

Occupancy

0.76 0.60
t p < 0.001

Occupancy

Occupancy 0.6 0.9

5.3 Evaluation of Program Selector Estima-
tion Accuracy

5.3.1 Evaluation Method
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5.3.2 Results and Discussion

Precisions

Precisions

Precisions 67.3%

5.4 Evaluation of Program Recommendation
Accuracy
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5.4.1 Evaluation Method
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5.4.2 Results and Discussion (full data set used)
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5.4.3 Results and Discussion (habitual TV programs
removed)
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6. CONCLUSION AND FUTUREWORK
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